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-'EEH-S'I__E:IH'I*H Myrtle Beach’s ease of access, 100,000 rental units,
e L : temperate climate and 60 miles of beachfront
i i b i - attracts a growing number of residents and tourists.
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Source: Myrtle Beach Chamber




MARKET HIGHLIGHTS

ANNUAL VISITORS (IN MILLIONS)
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Source: Myrtle Beach Chamber

REASONS TO VISIT THE GRAND STRAND
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TripAdvisor TOP 25 Travel Destination
and TOP 10 Beach in the World

US News & World Report TOP 10 Best Family Beach Vacations
Travel Channel TOP 10 Vacation Spots

101 golf courses host more than 3 million golf rounds per year

Outdoor sports complexes
100,000 Sq. Ft. indoor sports facility
The Ripken Experience
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% POPULATION GROWTH FROM 2010 TO 2016

The Villages, FL

Austin - Round Rock, TX

Midland, TX

Myrtle Beach - Conway - North Myrtle Beach
Cape Coral - Fort Myers, FL

Greeley, CO

St. George, UT

Bend - Redmond, OR

Odessa, TX

Raleigh, TX

Bismarck, ND

Orlando - Kissimmee - Sanford, FL
Charleston - North Charleston, SC

Houston - The Woodlands - Sugar Land, TX
\_ Daphne - Fairhope - Foley, AL

94,280
1,727,656
141,791
378,584

620,590
254,164
138,443
157,839
137,083

1,137,392
115,392
2,139,507
667,501
5,948,174
183,199

123,996 4.7%

2,056,405 2.9% Myrtle Beach/

1
2
168,288 3 North Myrtle Beach
449,295 4 has been the fourth
722,336 2.6% 5 fastest growing MSA
294,932 2.5% 6 in the country from
160,245 2.5% 7 2010 to 2016
181,307 2.3% 8
157,462 2.3% 9
1,302,946 2.3% 10
131,635 2.2% m
2,441,257 2.2% 12
761,155 2,2% 13
6,772,470 2.2% 14
208,563 2.2%




A+ LOCATION
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HIGH VISIBILITY
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@ Located on US Highway 17 Bypass, which is the major corridor through the . - ) | 69,100 AADT | 49 g : +4% SEABOARD COMMONS
Myrtle Beach area. Connecting Myrtle Beach to Wilmington, NC to the north and P o U = TR 0 <l X
Charleston, SC to the south. . %

@ Robust traffic counts:

- Hwy 17 61,540 AADT P :

- Grissom Pkwy 19,700 AADT i i - : . T3 Lt ¢ /RN :
- 21st Ave 23,462 AADT g WA | SN L N B0

- 29th Ave 13,156 AADT L e T ! 8 \ S e N _ & LN 23,462 AADT

DYNAMIC TRADE AREA

@ Located within 2 miles of other major shopping centers.

@ Close proximity to the largest concentration of hotels along the Grand Strand

ATLANTIC OCEAN




MERCHANDISING MIX
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29% 28%
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© Paule, Deen's
FAMILY KITCHEN

Attractions
43%
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Broadway at the Beach appeals to a broad demographic, produces
attractive shopping behaviors and generates strong sales per square foot.
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CONSUMER BEHAVIOR

Average Duration of Visit Average Number
(in minutes) of Stores Entered Average Expenditure

132.0
105.0

ICSC Average  Broadway IGSC Average Broadway ICSC Average  Broadway
at the Beach at the Beach at the Beach

CUSTOMERS \ VISITING & SPENDING MORE

ARE STAYING LONGER / MORE STORES THAN ICSC AVERAGES

“Maintaining high traffic using a variety of visit motivations ultimately assures strong
retail sales performance because patrons exposed to retail goods tend to make
purchases regardless of the motivation that initially brought them to the site.”

H. Blount Hunter | Retail & Real Estate Research

12




2017-2018 LEASING MOMENTUM
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DAVE & BUSTERS
WAHLBURGERS
HARD ROCK CAFE
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PAULA DEEN’S FAMILY KITCHEN

Only 1 of 2 locations under brand
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PROPERTY
SITE PLAN

Bro adway at < Burroughs & Chapin
the BeaCh 8820 Marina Packway

Myrtle Beach, SC 29572
Lease Plan 843.448.5123 Ph.
- l‘_‘-asl.l]g.c(lﬂ']

Myrtle Beach, South Carolina

The information provided on this map is compiled from various sources. Parcel and Centerline Data are conrtesy of Local County’s GIS Department. This data has not been
verified for accuracy and is not guaranteed. The information provided should be nsed at the user's diseretion and for general information purposes only.
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